
AI and your business

Delivered by Sasha Arms for:



AI tools
Types of AI

• There are lots of types of AI tools you could use for your business.
• This session will go into most depth on writing /content production tools.
• We’ll also look at some of the concerns people have with AI.
• We’ll look at some other types of AI tools that could help your business.
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Artificial intelligence (AI) writing tools

• AI writing software creates content for you. 
• It is known as generative AI, which creates new outputs such as text, photos, videos and more.
• Generative AI tools are trained on data and language sourced from across the internet to create plausible 

content. 
• What it produces depends on user input. If you provide more detail, the output is better quality (in 

theory). 
• You can use it for writing news items, blogs, website pages, social media posts and more.
• You could use AI writing tools to produce large volumes of content. It is always recommended a human 

checks and edits the content before you publish anything.
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ChatGPT
• It stands for Chat Generative Pre-trained Transformer (GPT), which means it is part of a family of large 

language models (LLMs).
• GPT-4o is the latest LLM ChatGPT uses to power it; the previous versions have fewer and less powerful 

functionalities.
• It’s an AI chatbot that uses natural language processing (NLP). This means you can have human-like 

conversations with it. 
• It is also a generative AI tool, so it has the ability to produce content too.
• It is free to use. You don’t need a login (this is being rolled out to make it more inclusive), but if you create 

one you can save your chat histories.
• A paid-for version gives users access to the latest updates, enables you to create images and gives other 

perks. It also guarantees you access to GPT-4o, even when the free version of ChatGPT is at capacity with 
users.

• ChatGPT or search engine? Use a search engine for a range of up-to-date, accurate information. ChatGPT 
will collate some of this information to converse with you.

• Alternatives to ChatGPT include Microsoft Copilot and Google One AI.



AI tools
ChatGPT example
‘What is connectomics?’
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ChatGPT example: summarising a book

• Input TLDR into the chat box, 
which means ‘too long, didn’t 
read’.

• Then add in the name of the 
book.

• You’ll get a summary of the 
book. 

• You can ask follow up questions 
such as ‘what are the chapters 
in the book?’ and ‘tell me more 
about the antibodies chapter’.

• You can do the same for 
research papers.

• You should have a base 
understanding of what the 
book or research paper is 
about to ensure the 
information is accurate.
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ChatGPT example: create tables and charts

• Ask ChatGPT a question, e.g. ‘where 
are the top 10 locations in the UK 
where people have covid-19 at the 
moment?’

• Then ask it to make a table for you.
• You can also ask it to make a bar 

chart, heat map or another form of 
data representation. 

• If you’re running the free version, it 
might tell you that you’ve reached 
your data analysis limit for the day.
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AI writing tools

Writesonic
• Runs on Open AI, so you also get ChatGPT capabilities.

• Designed to write marketing content, do SEO writing, and other types of writing.

• You can give it details on your brand voice to help it learn your tone of voice.

• You can set the vocabulary quality, which ranges from economy to premium.

• It can produce long form content too. Include up to 3x URLs for citations and add information and context. 
Could be used for long form articles, white papers, reports etc.

• There is also an SEO keyword generator function.

• Users find there's a steep learning curve to understand how it works.
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AI writing tools

Jasper
• It has lots of templates (blog post, social post, long form etc).
• You can customise the brand voice. 
• It has a plagiarism checker too.
• It has a 'kid friendly / explain it like a 5th grader' function, which is helpful for converting jargon-heavy 

copy into plain English.
• It's good at adopting a certain tone of voice, but doesn't offer as much personality as other tools.
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AI writing tools: Jasper

• Choose a template and a task, e.g. 
‘write a blog about the top healthcare 
innovations in 2024’.

• Add anything you want the article to 
highlight (e.g. wearable diabetes 
patch), choose an audience (e.g. 
healthcare professionals) and any 
impact on the industry that you want 
to highlight. 
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AI writing tools: Jasper
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AI writing tools: other tools

• INK
• Anyword
• Wordtune
• HyperWrite
• copy.ai
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Concerns about relying on AI for content production
• Credibility. If you produce AI generated content – or if your audience suspects you do – it can reduce your 

credibility. The public increasingly wants verified information from credible sources.
• You could disclose that you use AI, or how you use AI, as a business.
• Get to know what AI-written content sounds like, and try to avoid it. 50% of consumers can detect AI generated 

content! Read this: www.telegraph.co.uk/news/2024/07/18/ai-academic-essays-marking-exeter-university
• Copyright. AI produced content cannot be copyrighted because there is no human creator. Does this mean 

the content you use AI to produce doesn’t belong to you in the first place? AI systems can also create 
content very similar to copyrighted material.
• Be aware that copyright laws around AI generated content might change.
• Make sure there is a significant human contribution to your AI generated content to protect your brand.
• Use plagiarism checker tools.

• Is it factually correct? AI generated content is produced by large language models (LLMs) which focus on 
making content sound plausible. The facts are not necessarily correct – these are known as ”LLM 
hallucinations”. One study shows accuracy ranges between 58% and 85%.
• Fact check everything AI produces!

• SEO. AI generated content can help or hinder SEO. 
• Ensure content meets Google’s “experience, expertise, authoritativeness and trustworthiness” criteria.
• Disclose when content has been produced using AI to avoid ‘penalties’ in SEO rankings.

http://www.telegraph.co.uk/news/2024/07/18/ai-academic-essays-marking-exeter-university
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Can AI help with any of your content production?
• Ask AI questions, and generate text to help with writer’s block. But use the results as a starting point for 

your own writing.
• Use AI to transcribe the audio of your interviews. Do this through in-built transcription services in 

Microsoft Teams, or use a third party option such as Otter.ai.

• Consider running your content through an AI detector tool, e.g. QuillBot.
• Or look at QuillBot’s paraphrasing tool, where there is also an option to choose different tones of voice.

• Check your content for spelling, grammar, errors and plagiarism with a tool such as Grammarly.
• Check the readability of your content using a resources such as the Hemingway app. There is also a 

function for you to fix your writing with an in-built AI tool. 

• Consider using AI created images in appropriate circumstances, e.g. in Canva.
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QuillBot
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Hemingway
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Edited with Hemingway’s AI tool, run back through Quillbot
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My tips!
• Find the AI tools that save you time or help solve day-to-day issues in your business. E.g. interact with 

ChatGPT to brainstorm blog ideas for your website.
• Ensure there is plenty of human input in any written content you produce – it’s better for your brand and 

you’ll feel assured about the ownership and copyright status of the content.

• Also produce solely human-produced content, e.g. case studies. Interview someone, include lots of 
quotes, publish ‘real’ photos of them. There are many benefits to this for your brand and business – and 
one of the benefits is that it’s obviously human-produced content.
• The volume of commissions I’ve had to write case studies in the last couple of years – since AI tools became really 

prolific – has exploded. People really want human stories and content!

• Don’t feel overwhelmed by the volume of content out there – AI or human produced. You and your 
business have valuable things to say and contribute.

• So do have a process of content production for your business. ‘Content marketing’ is a critical way that 
you’ll be found as a business, and to show how you’re relevant and active to your target audiences. 
• Google now uses AI to summarise key information for all searches.
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Google now uses AI to summarise key information in relation to search terms. Your brand and website gets 
brilliant visibility if you come up as a source in this AI-generated section.



Thank you!
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